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Max discount set by restaurant 




35.0% 


Multiplier set by restaurant for 


X 


115.0% 


selected date 






Adjusted max. discount 




40.3% 
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Customer Profile: Restaurant Customer Points Earned 

Rank(1=Low, Yes=l 
5=High) No=o 


New Customer 


5 


0 


0 


(rank not added to "possible" total) 








rnmary ouisine i ype — in lavonie iisi, 


3 


A 
I 


o 


Overall Dining Frequency - 1 to 2x wk 


0 


1 


0 


Overall Dining Frequency - 3 to 4x w 


5 


0 


0 


uveraii uining rrequency — 4 x+ wk 


5 


U 


0 


From Internal Tracking: 








Rest-Specific Frequency, 2x/mo 


5 


1 


5 


Rest. -Specific Frequency, 3x/mo 


4 


0 


0 


Rest.-Specific Frequency, 4x/mo 


2 


0 


0 


Rest. -Specific Frequency, 5+/mo 


1 


0 


0 


Single Persons, no kids 


2 


1 


2 


Married Persons, no kids 


3 


0 


0 


Married or single persons, with kids 


4 


0 


0 


Auuit, age lo to ^^o (user) 


o 
O 


n 
U 


U 


Adult, age 26 to 35 (user) 


4 


1 


4 


Adult, age 36 to 55 (user) 


5 


0 


0 


Adult, age 56 or older (user) 


4 


0 


0 


Household Income, $50K or less 


2 


0 


0 


Household Income, 50K or more 


4 


1 


4 


Education - high school 


2 


0 


0 


Education — college graduate 


3 


0 


0 


Education ~ graduate degree 


4 


1 


4 


Party Size ~ 1 to 2 


2 


1 


2 


Party Size - 3 to 4 


4 


0 


0 


Party Size ~ 5 to 8 


5 


0 


0 


Party Size -8 to 10 


2 


0 


0 


Purchases Alcohol - Always 


5 


1 


5 


Purchases Alcohol ~ Usually 


4 


0 


0 


Purchases Alcohol - Occasionally 


2 


0 


0 


Purchases Alcohol ~ Never 


0 


0 


0 


Highest Possible / Actual Score: 40 

(sum of highest score in each category except "new customer*) 


29 
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Actual Consumer Score div. by 


29.0 




Highest Possible Score 


/ 40,0 




Percent of Max Discount Earned 


72.5% 




Adjusted max. discount (from #1) 


40.3% 




Percent of Max Discount Earned 


X 72.5% 




Base Discount Percent 


29.2% 
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Extra Disc% 


Extra Disc% 


Competitors defined by Rest. 


f in User Hist 


If In Shop. Cart 


Competitor #1 


4.0% 


6.0% 


Competitor #2 


6.0% 


10,0% 


Competitor #3 


3.0% 


5.0% 


Base Discount Percent 


29.2% 




Competitor # 3 in User History 


+ 3.0% 




Competitor #1 in Shopping Cart 


+ 6.0% 




Offer Discount Percent 


38% 


(rounded for processing) 
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# 





Number 


Avg. Per 


Minimum 


Party Composition 


In Party 


Person $ 


Spend $ 


Adults 


2 


$10.25 


$20.50 


Kids 


2 


$4.75 


$9.50 


Minimum Spend Amount 






$30.00 
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For each Restaurant in the 
Shopping Cart: 
Restaurant Name 

Dining Date and Daypart 

Offer: "38% off on a purchase of $30 or more" 
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User Requested Spend Amount 


$25.00 


div. by original Min. Spend Amoun / 


$30.00 


equals percent new to original 


83% (rounded) 


Less 100% + 


-100% 


equdis perceni cnange 


-1 / /o 


rerceni unange iimes 


-1 / 70 


"Below" Multiplier set by Rest. x 


1.50 


equals Adjusted percent change 


-25% (rounded for processing) 


Plus 100% + 


100% 


equals Adjustment Factor: 


75% 


Adjustment of Offer Discount: 




Original Offer Discount Percent 


38% 


times Adjustment Factor x 


75% 


New Offer Discount Percent: 


29% 


New Offer: *'29% off on a purchase of $25 or more" 
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